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we answer that question, let’s look at the following
characteristics of a third place: neutral ground, social
status/rank does not matter, conversation is the main activity,
readily available free or inexpensive food or drink,
welcoming and comfortable, frequented by regulars but new
friends are welcome, and the meeting place is accessible for
many people. Does the church meet all of those criteria? The
one characteristic the church may have a problem achieving
is neutral ground. Can we say that the church is neutral
ground? Actually, in my opinion, the church can never be
neutral ground. Many secular people would not consider
coming to a church to socially interact because of their prior
perceptions of church. In fact, does a church want to be

ay Oldenburg wrote a book entitled The Great Good
Place where he introduced the concept of the “third
place.” Ray contends there are essentially three places

where people spend their time: home, work, and a third
place. The third place is defined as a public place where
people gather to socially interact and share community.
Traditionally, this has taken place in coffee shops, bars, parks,
diners, and just about anywhere people can gather publically
and interact socially. The third place principle is so successful
that businesses like Starbucks have built their entire business
plan around the concept.

But I have to ask, can a church really be a third place? Before
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viewed as neutral ground? There is
nothing neutral about the Gospel!

Does creating a third place in a church
impact the church’s ability to go outside
their four walls and take spiritual
conversation and relationships into the
community? After all, shouldn’t the
church be on a mission in the world? If
we create a third place at church, are we
creating a safe haven for Christians to
come, where they actually take
themselves away from the majority of
people in need of the Gospel and
Christians’ example and impact? Aren’t
Christians supposed to be salt and light
in a lost and dying world? We need
only to walk next door or across the
hall at work to engage someone that
needs our Christian influence. The
third place for a Christian’s greatest
impact is in the secular world among
the countless lost people God places in
our path where we live and work.
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worship services and multi-use space becoming more
prevalent in churches today, this space can meet many needs.
Large gathering areas can house a coffee bar, welcome
desks, ministry marketing booths, and media/bookstores.
This space can be used as a staging area for multiple
worship services, for receptions, fellowship dinners,
training seminars and special events. Many churches have
an adjacent commercial kitchen for fellowship dinners,
wedding receptions, and even for serving daily lunches to
the community.

Okay, so hopefully you are at least thinking about this! Yes, I
believe Christians need to frequent some secular third places
in our community to impact lost people for Christ. We
cannot withdraw from being in the world. At the same time,
creating a type of third place at church can help a church
accomplish its mission of creating community and social
opportunities. Churches need a large gathering area that is
central in location and connects to all the major areas of the
church. This large room can be accessed from multiple
entrances and can perform many functions. With multiple
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Gathering and meeting space is
essential to a church in the 21st century.
It allows for multiple uses and functions
as an important social center every time
the doors are open. Can this concept of
third place ultimately be used as a tool
to reach others for Christ?

What do you think? 
treid@mgandassociates.com
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